
T4T Tech Partners

CZI, THE ART OF SKIN

Technology for Transparency Report
3rd Edition

December 2024



T4T Tech Partners

Company Information:
CZI, the Art of Skin
Rue de l’Eglise 1
Crans
Switzerland

Contact Person:
Sandra Czich
Founder
sandra.czich@czi-artofskin.com
+41 (0)79 656 12 80

Industry Category
Art / Fashion and Textile / Wellbeing

Website:
www.czibeachwear.com

Company Description: 
CZI, the Art of Skin is a swimwear and « Art-
to-Wear » brand founded by Sandra Czich, 
Investment Fund Lawyer, Artist and Creative 
Director of the brand and her twin sons, Elie 
and Gabriel Chevalier.

Sandra’s vision is to inspire and empower 
her clients with one-of-a-kind swim and 
resort wear created from her paintingst.  CZI 
exclusive collections reflect confidence and 
freedom, showing how art and colors can 
elevate our spirit.

Number of employees: 1-10

Inspired by love and the beauty of nature, 
we want to create sustainable wealth for the 
next generations, embracing art and fashion 
to elevate the souls and empower people. 
Ethically responsible, we choose partners who 
align with our vision and values. Whenever 
possible, we favour craftsmanship, short hauls 
and recycled fibers to create our collections.

IMPACT

Company’s tagline:
The Masterpiece is You

We create emotions and uniqueness 
with resort and beachwear that feature 
artworks, giving birth to nomadic 
artistic experiences.

MISSION

Inspire and empower people with Art-
to-Wear collectibles.

VISION

Authenticity - Innovation - Sustainability

VALUES
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Future Developments :
Upcoming Features:

• Q4 2024 & Q1 2025 Elevate informative online content about the sourcing and craftsmanship 
of our collections to deliver more detailed guidance and enhance client awareness. New 
communication program to leverage on our transparency policy and our positioning as an 
ethically responsible brand.

Vision:

• We believe luxury shall be a beacon of ethical responsibility to restore trust, ensure genuine 
customer loyalty and engage new generations. As such, setting the standard with industry-wide 
frameworks and harmonized best practices on transparency and traceability is pivotal to the 
future of luxury. Success involves a commitment to continuous improvement with clear goals 
and timeline including full supply chain and sourcing visibility, zero tolerance policy, innovation, 
audit and reporting, aiming not only to minimize social and environmental impact but to 
develop regenerative practices. This translates into a redefined vision of luxury that includes 
the promise of a better, more sustainable future.


