FROM COMPLIANGE TO
OPPORTUNITY:
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The luxury industry has long mastered the art of merging tradition with innovation. Today, as sustainability

regulations and consumer demand for transparency increase, luxury brands face a pivotal moment. The

Digital Product Passport stands at the frontier of this new inflection point, offering not only a solution to

regulatory compliance but also a strategic advantage in strengthening brand equity and consumer trust.

WHAT IS A DIGITAL PRODUCT
PASSPORT?

A Digital Product Passport is a digital twin of a
physical product, providing a secure, accessible
record of its lifecycle—from the sourcing of

raw materials to manufacturing, ownership,

and beyond. This tool enables luxury brands to
showcase their commitment to craftsmanship,
sustainability, and authenticity in an increasingly

scrutinized market.
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DPPs act as a dynamic, evolving platform that
adapt to a product’s lifecycle. By scanning the
associated data carrier, such as a QR code or
NFC chip, customers can instantly retrieve product
details, from its provenance and sustainability
credentials to authentication and repair history.
For luxury consumers, this level of transparency
enhances their experience, making each product
more than just an object but part of a story they

can own.



TURNING REGULATORY MANDATES
INTO OPPORTUNITY

The European Union’s Ecodesign for Sustainable
Products Regulation (ESPR) requires DPP
implementation across multiple sectors by 2027,
aiming to drive circularity and environmental
responsibility, the luxury sector will be heavily
impacted. While compliance is non-negotiable,
forward-thinking brands are reframing this
requirement as an opportunity to innovate and

differentiate.

DPPs allow for not just upstream transparency,
but also for brands to build connections with
customers by offering post-purchase services
like repairs, e-warranties, or resale options. For
instance, imagine a luxury watch whose DPP
provides a seamless experience for service and
care, enhancing the product’s longevity and the

customer’s perception of value.

WHY LUXURY IS CHOOSING
BLOCKCHAIN

A blockchain-based DPP offers unparalleled
advantages specifically for luxury brands. Its
immutability ensures that product data is secure,
transparent, and immutable, which is key in
protection against counterfeiting. Blockchain
also facilitates seamless interactions with web3
technologies, enabling unique digital experiences

and customer loyalty.

For luxury brands, blockchain-based DPPs go
beyond regulatory needs. They create a foundation
for secure authentication, traceability, and
interactive customer experiences, differentiating
brands in a competitive landscape. By adopting
blockchain, brands can align with the highest
standards of transparency while preserving the

exclusivity and trust that define the industry.

BEYOND COMPLIANCE: A PATH TO COMPETITIVE EDGE

The move toward Digital Product Passports is not merely a regulatory obligation but a transformative

opportunity. By embracing this tool, luxury brands can redefine customer relationships, enhance product

value, and lead in a market where transparency and sustainability are no longer optional.

The luxury industry’s hallmark has always been its ability to adapt while staying true to its essence. With

DPPs powered by blockchain, brands can maintain this tradition while setting the standard for a future

defined by trust, innovation, and customer-centric experiences.
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